
Much of the appeal of Amarula Cream comes 
from the marula tree, the fruit of which provides 
its unique flavour. The marula tree is connected 
with many African legends and stories - and the 
fruit is a firm favourite of the local elephants, so 
much so that they will ram the trees to dislodge 
fruit if there is none already lying on the ground. It 
is just as revered by the local people, and there are 
numerous stories of its romantic powers. Among 
some tribes it is known as the “The Marriage Tree”, 
and even today marriages are conducted under 
its umbrella-shaped branches. It is also credited 
with medicinal powers, and the bark of the tree is 
put to a variety of uses, from determining the sex 

of one’s child before birth to 
treating a sore stomach.

Today Amarula 
is a strength to be 

reckoned with, enjoyed on all five continents and 
in more than 100 countries around the globe.

THE PRODUCT
Undeniably exotic, smooth and indulgent, 
Amarula’s secret lies in the marula fruit, which 
grows in the warm, frost-free regions of sub-
equatorial Africa. Only the female marula tree 
bears the succulent and exotic-fl avoured fruit. In 
February, at the height of the African summer, the 
fruit ripens to a light yellow, fi lling the air with an 

THE MARKET
Amarula Cream is Africa’s most sought-after 
cream liqueur and one of South Africa’s most 
successful exports. Not only does it maintain 
strong market leadership in the local market, it is 
a resounding success in a number of international 
markets. It is particularly strong in markets such 
as Germany, Brazil, Canada and Angola.

The target market differs from country 
to country and is largely dependent on the 
consumption occasions in that region. In the 
United Kingdom, for example, the market tends 
to be younger consumers, whereas in South Africa 
they are generally between 30 and 40. Forms 
of consumption also differ from one market to 
another. In Brazil it is a popular drink in bars and 
clubs and is drunk over ice. South Africans, on 
the other hand, tend to drink Amarula at home or 
with friends, and while chilled or on ice are the 
most favoured ways of drinking, it is also enjoyed 
as part of a cocktail or an ingredient in various 
food dishes.

Amarula Cream has captured the essence of 
Africa, and with it, the imagination of the world. 
Despite increased global competition, with a 
number of new cream liqueur products and 
increased marketing spend by competitors, sales 
continue to show strong year-on-year growth.

ACHIEVEMENTS
Amarula Cream has been acknowledged time 
and time again for its uniqueness and superior 

taste and quality. Its various awards include the 
prestigious trophy for Best Liqueur in the World 
at the International Wine and Spirit Competition 
in 2007.

Other achievements include:
• Overseas Living: Luxury Lifestyle Award for 

Best Liqueur (2008)
• International Wine and Spirit Competition 

(IWSC): Gold Best in Class (2006, 2007 and 
2008)

• Concours Mondial de Bruxelles: Gold 
(2007)

Amarula Cream has been successfully 
contracted as the only cream liqueur (official 
licensed product) for the FIFA 2010 World Cup 
to be hosted by South Africa.

Amarula Cream’s achievements extend 
beyond the distillery. One of its great passions 
is the Amarula Elephant Research Programme 
(AERP), established on 1 August 2004 at 
the University of KwaZulu-Natal under the 
directorship of Professor Rob Slotow. 

Building on the university’s long tradition of 
conservation research and research into elephant 
management, the programme was established in 
conjunction with Amarula Cream to contribute 
strategically to the foundation of management 
decision-making for elephant conservation. 
Research is the key element of sound 
decision-making. Expert opinion, such 
as that within the AERP, offers the best 
framework for making the difficult 
and important decisions that reserve 
managers are faced with regarding 
wildlife management and 
environmental preservation. Thanks 
to the financial support of Amarula 
Cream, the large number of students 
who have joined the programme has 
facilitated a varied and integrated 
approach to similar problems across 
reserves. Combining insight from different 
studies, students can generate generalised 
conclusions applicable to any situation, which is 
very valuable to both owners who are considering 
the introduction of elephants, and those planning 
management interventions. 

HISTORY
Amarula was initially launched as a clear liqueur 
in October 1983 and in 1989 the decision was 
made to extend the product line with a cream-
based version, called Amarula Cream. It was a 
runaway success.
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intense tropical fragrance that fl oats on the warm 
summer breeze. 

Amarula Cream is created by hand-picking 
the marula fruit, distilling it first in column stills 
and then in copper pot stills, and maturing it for 
up to two years. The final step is blending it with 
the finest fresh cream. The result is a luscious 
liquid that teases the taste buds with the flavours 
of chocolate, vanilla, coffee, citrus and exotic 
spice.

Somehow, no matter where you drink this 
African spirit, it will transport you to a world 
where the moment is paramount, where the 
senses are awed and where there is a slow passing 
of time.

RECENT DEVELOPMENTS
The heart of the marula-growing region is 
Phalaborwa, which lies at the extreme north-eastern 
reaches of South Africa in the Limpopo province. 
The fate of the local residents is closely tied to the 
marula tree and it is estimated that close to 60,000 
people are supported through the harvesting of the 
fruit alone. The harvesting season however, lasts 
for only about six weeks, and the local residents 
who collect and sell the fruit to the 
production plant are without 
incomes for the greater part of the 
year. The extraction of the marula 
nuts, which are now being used for 
the production of health and other 
marula-based products, is assisting 
the community to create sustainable 
incomes.

Through a consultative process 
with tribal chiefs, Amarula Cream 
has also helped to introduce a range 
of sustainable economic-development 
programmes to ensure that the locals have 
alternative incomes for the remainder of 
the year. Five villages have already been 
supported at this stage. Programmes 
are centred on the towns and villages 
surrounding Phalaborwa (Orinoco and 
Edenburg, for example).

Apart from supplying 
workspace, infrastructure 
and raw materials, Amarula 
Cream has also supported 
the training of residents 
involved in these projects, 
mostly women, in basic 
business skills. Continued 
administrative support is 
also provided through a 
Section 21 company, partly 
managed by tribal chiefs. 
Amarula Cream’s continued 
involvement has assisted 
the community with, 
among other projects, the 
establishment of a crèche in 
Kayi and a community hall 
in Kashani.

PROMOTION
Amarula Cream is all about 
a state of being - of being 
still, relaxed and immersed 
in the beauty and sensuality 

of unspoilt Africa.
Amarula Cream 

has developed a 
global positioning 

platform that 
emphasises the brand’s 

African heritage, 
with visual elements 
including the African 
elephant, the marula tree 
and its fruit; this ensures 
global consistency with 

through-the-line in-
market executions.

Brand communication has 
remained true to the African 
platform over the years and 
speaks with superiority in its 
message, visuals and tone.

BRAND VALUES
Amarula Cream has a 
distinctive African provenance 
and embodies the mystique 
of Africa. In essence it offers 
consumers a taste of Africa. 
Amarula Cream offers more than 
the obvious intrinsic benefi ts 
- it represents the exotic and 
dramatic side of a sophisticated 
Africa and it allows for an 
emotional indulgence and a 
sense of discovery. 

Amarula Cream has all the 
robustness, spirit and boldness 
of Africa, but it is also delicate, 

THINGS YOU DIDN’T KNOW ABOUT 
AMARULA CREAM

 Amarula Cream is the second-largest 
cream liqueur in the world

 Amarula Cream is distributed in more 
than 100 countries worldwide

 Amarula Cream is made from the real 
marula fruit

 The marula wine is double distilled

 The marula spirit is oak-matured for two 
years

 The matured spirit is blended with the 
finest fresh cream

 Amarula Cream was launched in 
September 1989

indulgent and smooth. It is in this contrast or 
harmony that the true appeal of Amarula lies: 
unashamedly African with a luxurious, modern 
and sophisticated twist.
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